
by James E. O’Neal

(This is the latest in a series of articles salut-
ing broadcasting industry manufacturers that
continue to produce their products on American
soil with American labor.)

EDGEWOOD, N.Y.

For those not acquainted with this post
office address, Edgewood is out “on the
island,” as they say around here when

referring to Long Island. 
Getting here by car requires travel on the

very heavily trafficked Long Island
Expressway or “LIE.” (The name is a textbook
oxymoron; the acronym says it all!) But once
you’re able to put a little distance between you
and greater New York City with its 22 million
inhabitants, you begin to understand the logic
in locating a business out here “on the island.”

Edgewood—home to TBC Consoles Inc.—
has a decidedly small town feel and appear-
ance. The town doesn’t even make it into the
most recent census figures as such—it’s cou-
pled with neighboring Brentwood, which is
officially home to 53,917 souls.

Jerry Hahn, TBC president, and Frank
LaPallo, a principal in its operations, couldn’t
have picked better spot to set up a classic
American business.

Long Island is rich with American history
and technology—20 miles from here Lindberg
launched his non-stop hop to Paris 80 years
ago; Tesla built his Wardenclyffe laboratory
just about the same distance away; the giant
Grumman and Republic aircraft companies set
up shop in these parts and churned our many
of the aircraft that helped win the last world
war, and later created the lunar lander mod-

ule. For a long time during the early days of
wireless, Long Island was unequaled in the
density of radio stations constructed, includ-
ing a very large one in Brentwood. 

Even as I park in the TBC Consoles lot, I
know that this isn’t going to be like most other
Made In America visits I’ve made. Through an

open door there’s the sound of power saws at
work and the sweet smell of lacquer being
sprayed. No wave soldering machines, induc-
tion furnaces or vacuum pumps this time—
this one’s all about wood and metal working.

The TBC story properly begins with the
childhood interests of one of its founders, Jerry
Hahn. He explained that early on, he was bit-
ten equally hard by two bugs.

“Early on I had a passion for both industri-
al design and audio-video electronics,” Hahn
said. “In particular, how various television
manufacturers packaged their ‘tube’ in a cabi-
net fascinated me—and still does. Getting into
the console business was a natural for me.”

Hahn and LaPallo followed the rather clas-
sic American path to a successful business—
it’s something of a rags-to-riches story.

“We started out in 1988 with two people
working in a 3,000 square foot sheet metal
building, “said Hahn. “We referred to as ‘the
cave.’” 

Since then the two have steadily expanded
their company, along the way supplying their
products to most all of the major players in the
broadcast business. These include three televi-
sion networks, along with MSNBC, MTV, Fox
News, A&E, ESPN, DirecTV and CNN just to
name a few. And as is often the case in such
stories, the TBC founders didn’t really start out
to make broadcast console products, but were
forced in that direction by the marketplace.

“We got into this end of the business by
answering requests for custom work for New
York City editing houses,” Hahn said. “There
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Broadcasters Take Comfort in TBC 
Long Island-based console manufacturer sees vibrant business in infrastructure upgrades

Tom Lazar, shop mechanic, readies a TBC
TracWall unit for shipping. 
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was quite a lot of that going on at that time.”
TBC quickly gained a reputation for cus-

tom console work and kept steadily at it for
more than a decade. Then, almost as in a
movie script, one door began to close on the
company just as another was opening.

“The editing house business kept us busy
for a few years,” Hahn said. “Then it began to
decline and just about died off completely by
the mid-1990s.”

This was the period in which nonlinear
editing systems began to displace convention-
al editing operations. Many skilled editors
began to leave the established production
houses and set up their own businesses.

“The business model changed,” Hahn said.
“Many New York City editing houses went out
of business, as editing had become less spe-
cialized, but as a company, we never felt the
slowdown.” 

“This was the time of the avalanche of cable
channels—the Weather Channel, ESPN,
Discovery Channel. They all started setting up
operations and this doubled and tripled our
business.”

As businessmen, Hahn and LaPallo
watched for a repeat of the signs of slowdown
as these new specialized cable and satellite net-
works reached a saturation point, but the bub-
ble never really burst.

“Actually the flood gates have really opened
up during the last four years or so,” said Hahn.
“People have been converting to digital and
HD and almost everyone realized that their
infrastructure needed updating. I don’t think
there’s been a day in recent memory that we
haven’t had to keep our shift on overtime to
meet these needs.”

A VERY PRODUCTIVE SHOP 
TBC’s operations are all contained under

one 20,000 square foot roof, and the opera-
tions area is literally filled with the state-of-the
art tools needed to keep console products
steadily flowing onto the shipping dock. In
one area a very heavy-duty CNC routing
machine makes short work out of custom
shaping inch-thick acrylic material. Next door,
several Delta Unisaws stand at the ready—one
of them equipped with a 9-foot sled for the
precision cutting of long panels. Past the racks
and racks of metal extrusions, plywood, flake-
board and other console ingredients is the
company’s laminating operation—contact
cement is sprayed for bonding the customer’s
choice of work surface material to its underly-
ing substrate. Just around the corner is anoth-
er finishing operation—a paint booth big
enough to accommodate a couple of Cadillac

Esplanades, but set up here for applying fin-
ishes to some of the metal components used in
TBC consoles. 

Twenty-seven full time workers are kept
busy, moving components and sub-assemblies
through the construction process until every-
thing finally comes together as a finished prod-
uct.

“We even make the packing crates right
here,” said LaPallo.

WHAT’S IN A NAME?
For the uninformed, the name “TBC” is

something of an enigma, as it contains none of
the initials of the business’s founders. Hahn
was asked point blank what it did stand for.

“Actually, when we started making consoles
for tape editing suites, every one of them had

a common element—the time
base corrector—something you
really don’t see anymore,” said
Hahn. “A time base corrector is
used to remove errors. We like
to think that we take out all of
the errors that might be associ-
ated with consoles and adapted
TBC into our first business
name—Time Base Consoles.
Nowadays we like to think of
ourselves as making ‘The Best
Consoles.’”

In this day and age where
virtually everything from drink-
ing water to drywall panels is imported, why
does TBC keep building consoles here on
Long Island?

Ray Matter, TBC’s chief mechanical design-
er, is ready with an answer.

“Outsourcing overseas would tie us down,”
he said. “Keeping our vendors close to us
allows me as a designer to work out changes
very quickly. If we went offshore, those same

changes would take months rather than days.
You have a competitive edge when your ven-
dors are close by and you can easily commu-
nicate with them.”

Matter did acknowledge that there was out-
sourcing—but that it didn’t go beyond a few
companies located a stone’s throw from
Edgewood and illustrated his point about a
competitive edge with a newly executed pro-
totype of a heavy-duty Mac G5 CPU holder.

“It took us a week to get this fabricated and
approved,” he said. “In one more week we’re
going to get delivery of 100 of them—this
neighboring company really jumps through
hoops for us. It’s speed of processing like this
that makes it much easier to tackle special
orders.” 

Matter makes no secret that he is proud of
the workforce available to him from
other Long Island companies.

“I can get heat treating of metal
components done locally if it’s
required,” he said. “If we were to try
and import such items we’d have to
implement much tighter QC efforts.
We really have some top-notch
aerospace venders around here. To lose
them to foreign operations would be to
lose a lot of technological edge.”

And to make such a change could
likely affect the company’s commit-
ment to producing the best quality
products available and getting these
products out the door to the end user

as quickly as possible. This is something that
both Hahn and LaPallo assure me will never
happen.

“What we do is highly specialized and tied
very closely to the video production industry.”
Hahn said. “We plan to uphold our commit-
ment to this industry just as we have since day
one.” ■

Rene Maradiga, shop foreman, cuts an aluminum 
extrusion to length with the air of a computerized
saw. 

John Van Laere, TBC chief installer, puts the finishing
touches on another modular console assembly. 


